Querri

The Simplest Way to
Talk with Your Data.

Al-POWERED

SOLUTIONS FOR
NON-PROFITS

Querri helps non-profits unlock their data’s full potential by
simplifying analysis, visualization, and reporting—no
technical expertise needed. With Al-powered insights and

predictive analytics, organizations can boost fundraising,
track impact, and make better data-driven decisions.
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Non-profits often juggle scattered and messy data @ Stronger Fundraising & Donor
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maximize fundraising impact.

The SOIUtion ‘// Improved Program Impact &

Grant Reporting

Bring data from any source in a few clicks. Get Non-profits can quickly generate compliance
instant insights through plain-language queries. Al- reports and compelling stories, strengthening
powered automation cleans, merges, and analyzes grant applications and donor trust.

data—no coding needed. Predictive analytics help . Greater Efficiency

forecast donations, track engagement, and refine - @ Save time and optimize resources through
fundraising. automated and scheduled reporting,

maximizing impact on a limited budget.

GET IN TOUCH

i hello@querri.com 11 Ewall Street
(843) 212-6468 WWW.querri.com Mt Pleasant, SC 29464




Querri

The Simplest Way to
Talk with Your Data.

Connect your spreadsheets and donor records, then talk to your data.
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Non-Profit Donor Data ~

Subscribe, trial ends in 11 days

‘ Donor ID Name Email Donation Amount Donation Date

Email i
0 124 Henry Ford henry.@email.com 2000 2024-12-1500:00:00  Annual Gala Event
1 107 Sarah Johnson  sarah.j@email.com 1500 2024-12-2000:00:00  Monthly Direct Mail
2 236 Alex Murphy chris.r@email.com 1294 2024-04-24 00:00:00 Monthly Direct Mail
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Ask questions like “What are Donation Trends Over Time?”

Donation Trends Over Time
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. Preferred Contact Methed Distribution

£ Add Randomize

Build fully automated drag-and-drop dashboards in minutes.
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Data and insights

Deonation Trends Over Time
MNon-Profit Donor Data

oo

Donation Trend Over Time
Hon-Profit Donor Data

&lﬂ
Identify Top 10 Donors
Donation Amount Distribution

Preferred Contact Method Distri

oo



